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2016: A SUMMER OF 
LIVING LEARNING

hirlpool 
hosted R&D staff from and 

. Over the course of 8 weeks, 24 
people were able to live in the house

 for a week  The 
experience proved to be more powerful 
than expected, with benefits extending 
well beyond the company-specific 
investigations 

WBCSD, on behalf of the companies that 
have formed this partnership, 

other 
companies build the business case for 
similar collaboration 
exercises elsewhere in the world. 

MAJOR CONCLUSION 
The ReNEWW house ecisively

a catalyst for mindset shift and habits 
change. The immersive nature of the 
“conservation mindset” fostered by the 
house raises residents’ consciousness

 compels change.

THE INTENDED BENEFITS
The companies create  a 
repository of findings, :
◼ the available technologies around

energy and water management;
◼ how  products

interacted with the house and the
available technologies;

◼ future product and service innovations.
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 it was the immersive 
experience of actually being in the house 
that provided the partners with the most 
encouraging and fertile findings.

UNEXPECTED BENEFITS
 exit interviews and the 

team online collaboration , it
 that the ReNEWW House 

These magic moments delighted the 
residents to the extent that they began to 
question what was going on behind the 
scenes more – they wanted to know what 
else the house was doing for them to help 
them to live more sustainably. And once 
they were asking those sorts of questions, 
it was short step to them asking why the 
house wasn’t doing other things to enable 
more sustainable lifestyles. It also revealed 
that while some things were performing 
services for the house and the residents, 

It is clear that experiencing more 
sustainable living can  be used to 
investigate how awareness can be raised 
and sustainable behaviours can be 
encouraged. 

It showed them that 
they could ask for a better lifestyle when 
they to the ‘real world’. 

Merging their professional lives with  the 
residents   ‘everyday’  also moved 
thinking away from specific products and 
into questions of festyle, allowing much 
bigger ideas to be considered. It inspired a 
different way of hinking about how to 
design products
lifestyles, aking into account emotional 
cues, social currency and habits .

The partners even found benefits outside 
of the R&D teams who visited the House. 
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HOW THE EXPERIENCE 
WAS RECORDED


